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Brand language

NS TR AN = P hY= =} V= == N =

BECN B RIS S E2Ekmh# mhERHEE

Skills change lives Creating the global The brand is more than
brand together a look

BATHRFERAZEREE, FES—US5HAKERE ERtE FRBERTENE DG, RS FRIREARANELAR HRAKEREARERNNE S EMSZOXY), Bis

BIA#BERIRE, A rT LI Bt R IR =A11E, RE/MXIEF, USE—IREEmETRLIRVRES D, #£FH SIEEHNHRET B NN FE—mtt R Rk
A R BEE2IKAIF I o NAB5HT,

We inspire young people to take up skills. With our fellow WorldSkills Members, WorldSkills The WorldSkills brand includes our positioning and

We want everyone who interacts with our brand to Regions, and Competition Organizers, we create impact priorities, how we talk about our skill stories, and

realize the power that skills have to change lives. through the use of a consistent and unified WorldSkills everything we do to present our skill stories to the
brand. world.
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About WorldSkills Shanghai 2026

PEFRRE (B S E2030F rIS4 R BIVIE), SR HAHF
DR — PN TAR. TINE L2050 ARSIt R,
ERAEEERRUEHE SRR, FETEFHERS
HESEIIKR, ENEDEREAT BT, FHEFE
5 REIRBERAITEH, URBER AT K. B 1Bk
A,

FEEFETEARMERADERKEAT H—AFES
FHIFS EIRBEAT TIRESA, (AT AR, XARE PR
— M. X H—FIRR R RBEATREFENFIMA, #oh
AREEZ AN SOER 2%

FAABIE, BT 202657 EBA DAV REBEXRE, KRS
BZFERAEILREE KRB, LBt ERttREN—/E
“EAME M AR R,

China, actively promoting the UN 2030 Agenda for Sustainable Development, is dedicated to building
together with other countries a safe, dynamic, and sustainable world free of poverty and hunger. The
Chinese government attaches great importance to vocational education and training, and has been
making efforts to establish and improve a sound system of lifelong education and training for workers,
with focus given to advanced skills training, modern apprenticeship program, and skill enhancement for
rural migrant workers, thus realizing economic growth and poverty eradication through skill improvement.

The Chinese mainland will host the WorldSkills Competition for the first time. The young generation of
China are eager to carry out skill exchanges with talent from around the world and experience state-of-art
technologies and standards. This will give WorldSkills an opportunity to gain more influence and promote

its philosophy, rules, and standards in China.

We believe that more young people will be inspired by WorldSkills Shanghai 2026 and devote themselves
to skills, and that Shanghai will present to the world an innovative and influential WorldSkills Competition.
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Building blocks concept

I BER TR E SR AR R AR TR Fef V@ 1z
HBEESHN=MHEERERX—B5, B MEERER D
E R,

WorldSkills International organizes its work around
six focus areas. Externally we describe our ambitions
through three building blocks, which each capture

two focus areas.

il
RE

Inspire

RE e Skills Competitions
HWr- e Promoting Skills

« Rk g
< HBEEI

Develop

e Career Building
e Education and Training

=)

- EfRE1E
<R

Influence

e International Cooperation

e Research
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Inspire

e R

7

By encouraging young people to attend various trainings,
R “ ' R “ exchanges and competitions, we inspire young people to
I HBERIARIE, SISMNTEREETEER S, = develop a passion for skills and pursue excellence in skills.
MeeNBIERFto

RER

HiNBI XA —FIIERX. FENEERFRSHEEN

Develop

The WorldSkills Competition boasts a globally unified training
" . N mode, a benchmarking management system and a list of
BENE, R3ISTIATKREKERSEZE, AR outstanding events, attracting talent from all walks of life in
KEERN R RENRED o

pursuit of innovation and development of skills, and bringing
impetus to the development and change of skills worldwide.

=2

BINUGEEHRAAT, EEZHSEENXEE, ~
FRB AR AR EIKKETE

Influence

We influence all stakeholders showing great interest through

cooperative research, building a global platform of skills for
all.
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Brand principles

KHE: LURBEHERN N AN SRR

HRKERFRR RN THREHRT NL2MkiTeh,. TiEPAEEA
R, FNEREROH, BEIFHEER, FEY AKENZE. B
A, FREEALN S EBERBI =22 "HAL.

WEENZ T 2t RERANEE, E2ENEBKRENIETR, ]
BIBE. BiEE. HRRERFNFREACNS 7RSS KEI
=, XERRMHSHINEFRERNEL, BT aESE WAIIRAFR
e

HRBEATB N ERA LT AL,

BNVRRBIMBREAT, KITHAREATNEONMEESR, H
AT EERBAER L,

BN EREELIKEX —TLRIMFFKBEC20MRE, ERAEPE
FHE, B E MRV TIE

Individual and societal change is central to what we do

WorldSkills is a movement. We are a group of people and organizations that together
advance the shared social objective of increasing the provision of skills. Our Member
organizations cover more than two-thirds of the world's population.

Skills change the lives of young people around the globe. They build self-esteem and
release potential. Skills create opportunities and connect communities. They are the
foundation of economic progress and the building blocks of our world.

WorldSkills International and its Members help young people who want to change
their lives.

Our skills competitions measure excellence, celebrate Champions, and encourage
hundreds of thousands of young people to turn their passions into a profession.

Our mission is relevant everywhere—whether you are from a G20 country, or a devel-
oping economy.
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FRABHAKEZINRDE, EREREFAENEA,
HWERMNKRARIET R,

B—ISMERKEAFZNEFRETE. IIREMIE
FREPSRENEBFR, SHREEH. BEEER, A&
IRBELLEPHAMY, RALHRAES, FFETREA
7 BRI,

AEXGXFRENSIHER, ABRBEHUARTEFLHRER
SHEE. INNERARE2IKNERITICENT E7E N
Ao MIEHEERAREBEAANSWNKRERIIEMIER L
=, MREEEHREREE ]

FEMIHRERRKZE L, BAAREERESTIWALTHE
DESERIMERF.

Young people are at the heart of everything we do

Young people are the beneficiaries of our work, the heroes of our stories of skills
excellence, and our default audience.

All Competitors at a WorldSkills Competition are Champions. Just to reach this point
they have pursued an arduous journey, from discovering a skill to learning that skill at
work or at college. They then progress through local, regional, and national skills
competitions to compete for global glory.

These Champions are also the authentic voice of youth in the skills debate. Their
experiences inform discussions on a range of global challenges. They regularly address
audiences that include decision makers around the world, whether it is at our Conference
or other international and national events.

They are supported by dedicated volunteers who help and support them on their
skills journey.
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TSI RER TR E T — G RIRGN, R B RN APEEFEXRE
BELFHFRIIESFFo

EXEREFENTERILRE, RERTENIEME, RARIE
BRABRRRIHEBESHIINEES

B1950FEAMAENERBBESLR, HRFZEAERMAK
R

A E1T4E(E], HREEALRRRERESENRER, BERER
SUREEHE BB AR JANLELR,

R REAARRIFIFBUAIY, (EMAREERAIGE, URRE
LEREELIRRKEERENITIE, HRIRREEAANRERRERE, %
RETENNE T SHEAFEAEAES ISR RAIER.

A VERAET, RIEENALENXESIKMED R,

Tackling the economic challenges of the world

WorldSkills originated in post World War Il Europe which was struggling to emerge
from the devastating war.

Youth unemployment was rampant. Skills competitions were developed to encourage
young people to take up vocational education and training.

From the first Competition in Spain in 1950, through to the most recent one,WorldSkills
has been on a rapid trajectory.

WorldSkills membership has grown exponentially in the past 17 years, including minis-
tries and sector organizations that are responsible for skills promotion.

WorldSkills is apolitical, but we do not shy away from discussing the problems of the
world. WorldSkills International and its Members believe that skills are uniquely

effective in tackling economic and social inequities.

We take a lead in demonstrating how skills can combat these challenges.
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Visual identity
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worldskills
Shanghai2026

R RBERFHATE R 882 H AL - BRI X FRIC

The WorldSkills logo consists of two components: the icon and the wordmark

A-01
AREIRSIA

Competition logo description

RIS RER RN A FHEERART FEAN
F— B F IR
AEHITEHFFEMokwon AFFEIZITHE I
F 4 Teaho YangF200053% Y,

R RER B HIT X FATE X S b E, B
BAFAH M - B/RZ (Kathrin Baldo) #1%& 1=
ZUIVHR - FAI/R1A (Andreas Alber) £ [E)i&it,

The five sweeping lines of the WorldSkills
icon represent a hand of a young man
reaching out for new skills.

The logo was designed by Teaho Yang, a
graphic design student at Mokwon Universi-
ty in South Korea in 2000, following a
global design competition for students.

The logotype has been designed to
complement the symbol and is based on the
competition finalist design from Kathrin
Baldo and Andreas Alber of Italy.
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, worldskills
Shanghai2026 ENEIgle]alIPA0S

M\

M

worldskills
Shanghai2026

black and white document

A-02
ARFIRSHLE

Competition logo standard

REFAETFFrutigerFAigitmm.
FARSERRA A D FER.

R BEATENEINT. FITM T BT SIHA RS
&, fli R Ee A Ae. REERE. BitS
Fin—EERN, BiraKRIEL N ETFFiR
£75

The wordmark is based on Frutiger.
The icon and the wordmark must not be
used separately.

The WorldSkills icon, wordmark, and logo
lockup are always monochrome, e.g., dark
blue, red, white, black, or grey.

When used together, the icon is always
positioned above the wordmark in this way.
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A-03

AEMSEHTIE
Competition logo clear space

FEEATEFETXEE (NEFENEE) .
NRFRITS B ZIRA, RSB RN REFEE, T
IREAR B ER

The clear space is equal to the x-height (the
height of the lowercase letters).

The logo must be easy to read, with the
background behind the logo kept simple,
without a busy pattern.

The logo cannot be cut off.
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Safe Distance

ICBC ® wmzman. (3 ZEEA @ KT BOSSEH“I ;' TRATERD @neez, & SNER

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

=RNR
Minimum Size
=/ME: BEFRNF10emE

Minimum: Overall width not less than 10 cm

worldskills
Shangha|2026 SAMSUNG
coc@wazans (o ik Gosme BOSSHEE MMEsnr Gemss & A

A-03
j(%*-ﬁlu\le IET.I

Competition logo clear space

REFEIRS S S ERERSEERARBKS
*FILAO

{ERAWSC202617IRBY, 39 IZEL E15E
FIIME R EEFIRSWSIHL

The event logo together with the Overall
Event Presenter logo and National Strategic
Partner logos form the lock-up logo, which is
used in all applications by WorldSkills
Shanghai 2026 and WorldSkills International
where the WSC2026 logo is applied.

Any exceptions require prior approval from
WSI.
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Safe Distance

BEEE | L PERSHE
ANT GROUP R CHINA EASTERN‘

=/NRT
Minimum Size

% Presented by
N

worldskills
Shanghai2026 | SAMISUNG

National Strateg
EREH AR

=IME: BERNFLl6cmEE

Minimum: Overall width not less than 16 cm

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

tegic Partners

|
|
cec @ wEImms () XEHA CoLsmm BOSSHEEE @ FRELRI §ease smmma

A-03

AENETATIE
Competition logo clear space

AEBIRS SIS RIS RANREK S
o

fERWSC20264TIRRY, IR A IZEX GRS
BISMBERFSZAIRSWSIHLE,

The event logo together with the Overall
Event Presenter logo and National Strategic
Partner logos form the lock-up logo, which is
used in all applications by WorldSkills
Shanghai 2026 and WorldSkills International
where the WSC2026 logo is applied.

Any exceptions require prior approval from
WSI.
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BIREIK
Source Han Sans-Light

BIREAE
Source Han Sans-Regular

BEEE
Source Han Sans-Medium

BREEK
Source Han Sans-Bold

BRERE
Source Han Sans-Heavy

11pt

11pt

11pt

11pt

11pt

PXERFIR_

FIRARAR
Source Han Serif-Light

ISP REN

Source Han Serif-Regular

ABPERIK

Source Han Serif-Medium

5N E QLN
Source Han Serif-Bold

PRV RS

Source Han Serif-Heavy

11pt

11pt

11pt

11pt

11pt

A-04
/AR AEF IR

Chinese and English standard font

P EAFE— (RIRERE) BRS P XAERH
FEFE

P EAFE (RIRRE) B4R S P XARH
HEFERZ—, WARERIT BN ARA
X,

Chinese font 1 (Source Han Sans) is the
recommended font when we write Chinese
text.

Chinese font 2 (Source Han Serif) is also used

to add variation and emphasis to text within
designs.
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Frutiger - 45 Light

Frutiger - 46 Light Italic

Frutiger - 55 Roman

Frutiger - 56 Italic

Frutiger - 65 Bold

Frutiger - 75 Black

Frutiger - 95 Ultra Black

13pt

13pt

13pt

13pt

13pt

13pt

13pt

RIMERFE_

Inria Serif - Light

Inria Serif - Light Italic

Inria Serif - Regular

Inria Serif - Bold

Inria Serif - Blod Italic

13pt

13pt

13pt

13pt

13pt

A-04
H /R AR AT

Chinese and English standard font

B FERAFE— (Frutiger) B4 5 R X XZBTHY
FEFRBXERFEZ (Inria Serif) #FARE
&I RIS NN T FNsRE S A,

YA EEBFrutigerdd, AT AERBINFIE
Arialo

English font 1 (Frutiger) is the primary font
for English text. English font 2 (Inria Serif) is
also used to add variation and emphasis

to text within designs.

When Frutiger is not available, we will
use Arial.

Brand Book e
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Master Skills Change Your Future

REECAEM SR FEER=AIIE REECAZ MR HEEfR=AIIE

Master Skills Change You

Master Skills Change Your Future

ETS R

r Future

Baec Tt 5 KaelRSaiE
Master Skills Change Your Future

black and white document

A-05
AEOS

Competition slogan

FRAMOSH KAEAZ MR KER=E , X—7
AEEASNNERNEEOS, HAlTEIE
BHEE, BNERITARF, H A STIE N E.

AREOSHITAM X T, FHEEEEERE, $
XAER RIREMA, IR Frutiger-55 Roman#
Frutiger-75 Black. R EAmEITER, BTER
BER L, AIER BB RIBRE SRR, P
XA LA — 1T SFE X FH—1T,

The slogan of WorldSkills Shanghai 2026 is
“Master Skills, Change Your Future”.
Brimming with the enthusiasm and power of
youth, this slogan inspires people to create a
better future and contribute value to society
through mastering skills.

The Competition slogan will adopt a standard
style. Source Han Sans-Regular is used for
Chinese while Frutiger-55 Roman and
Frutiger-75 Black are used for English. The
slogan will use the standard colors of the
brand. A text will be highlighted against a
dark background. Chinese and English texts
can either be on the same line or on separate
lines, depending on the layout.

Brand Book e



PANTONE

185 C

FREL
Chinese Red

8 M99 Y84 KO

R234 GO B41

HEX EA0029

VAL

Vigorous Orange

PANTONE

2144 C

flabi=3
Shanghai Blue

C93 M55 YO KO

RO G100 B 178

HEX 0064B2

PANTONE
540 CP

BT
Skill Blue

C100 M57 Y12 K66

RO G40 B 82

HEX 002852

PANTONE
319C

BER
Youthful Green

68 MO Y26 KO

R29 G202 B 211

HEX 1DCAD3

A-06
RS

Standard colors

BEEmEIRRIE R EERAMED T T LIRS
BVEFARR, R bR A S RN REIR
AHETULIT 2, B BFHROARBRZ S0
FEHDG, (TR SmhR AV OS5

RELS EEREBIER, SR TAREMFIER
HERETREYIE B KRS T ERINNE
0%, BRATRRIERNIR, TRERTERN
LRmSIERLT.

Colors are an important part of brand
recognition system. The characteristics, spirit and
culture of the brand is incorporated into all the
designs of visual identity through a unique color
palette. The essential characteristics of the brand
are reflected through visual

stimulation and psychological reaction caused
by colors.

The Chinese Red and Shanghai Blue are suitable
for the promotional materials designed for
cheerful occasions or activities suchas celebra-
tions. The energetic colors of Vigorous Orange,
Skill Blue and Youthful Green are more suitable
for venues with strong youthful attributes, as
well as various office materials and certificates.

BB Sie—1F, FETL R, ZiHE o

Skills are constantly developing and
becoming ever more vigorous

—so0 are our colors.
Brand Book e
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Corporate colors

PANTONE PANTONE PANTONE PANTONE PANTONE PANTONE
188 CP 1915 C 158 C 7716 C

BTSN, T e E —E LB RECS
EBER, EmESEETERENFEHEE
IR,
RERASERTREFBRRRIZEIEDE
ZE. R BRRERTRERIAE. KB EFD
=, UREXRD YIRS,

C5 M96 Y56 K54 § €69 M93 Y12 KO § €3 M83 Y27 KO C7 M67 Y89 KO C84 M26 Y49 KO 61 MO Y8 KO

We also specify one or several colors to match
the standard colors, which makes the brand
imagery more colorful and unique.

Warm color combinations are suitable for

R84 G 194 B 228 promotional materials for cheerful occasions or
activities such as celebrations. Cool colors are
more suitable for competitive venues, press
conferences and other scenarios, as well as
various office supplies and certificates.

R133 GO B 37 R115 G48 B138 | R244 G76 B127 | R238 G118 B 35 RO G148 B 144

HEX 54C2E4 MBS ae—, Rk R, 7BHiE /1.

HEX 850025 HEX 73308A HEX F44C7F HEX EE7623 HEX 009490

Skills are constantly developing and
becoming ever more vigorous
—so are our colors.

Brand Book @
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PR R A Bh B BYRE RN A

Extended Usage of Primary and
Secondary Colors

FEENRITNASD, HAeERENI AR
HEENBphengt, —EEERANEE,
[AAFREBREMENSEERE, TR
EEGZENEE T,

In the application of screen design, it is recom-
mended to use only pure primary colors and
secondary colors. If gradients must be employed,
only single-color gradients based on primary or
secondary colors are permitted. Gradients
between different colors are not recommended.

Brand Book e
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A-09

BEAE
Color combination

i NRMH— LB ERLLAINENESE,

Recommended color application ratios are
provided for reference.
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A-10
BEZERS

Pattern combination

ESY
Patterns

HANXABARENLAER, XEERRZ L &R
SRR,

We use bold, geometric patterns that are
dynamic representations of our building
blocks.

&1
Callouts

EfIEE A SRIAXRIE R, TR £ fERARE A Y
RIhRIRIT,

Our callouts can be used to emphasize a
statement. They will also assist with layout
design when using large images.

Brand Book a



FA8EH R KBERFMIEARE —HEIN VLS EN EPIE", B
E SRR ERRE HNELNENHERERB TR Z —

The visual identity of WorldSkills Shanghai 2026 includes a mortise-tenon
structure. The "treasure in the cage" tenon-and-mortar structure is the
soul of traditional Chinese architecture. The well-known Luban lock is a
typical tenon-and-mortar structure.

A-11
HHENET

Corporate patterns

10N
The mortise-tenon graphic

HEONEERRT S UM, E—MPEERNER
ﬁ?o

ERTTIRHBENE, LERNENEE T I
ELAIR =R, M EER AR O
XHHREYo
MENEMSRIEEREMERAF R EMARR LR
BYTEPRFIRE,

MEONEE M St S BE ST S (A5 S 1R

Originating from Luban lock, the
mortise-tenon joint is an element of tradi-
tional Chinese architecture.

After abstraction and simplification, the
tenon-and

mortar graphic retains a sense of three-di-
mensional space, while its plan view looks
symmetrical.

The mortise-tenon symbol stands for
constant pursuit of exquisite craftsmanship
and infinite possibilities for future develop-
ment.

The mortise-tenon graphic must be used in

combination with the WorldSkills building
blocks.

Brand Book e
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HENERZ N AL

Application standard for
corporate patterns

HEONERZN A
Application of the
mortise-tenon graphic

FRISES
As a pattern

EINER AR EIZRER.

A LUE A AR MRS INE R SN SR
NABE, EINRIFERRERNAEEIA, &%
ZaLo

FEE—MERLEMS—HESR,

The mortise-tenon joint can be used as a
pattern.

It can be used either shaded or just the
outline version. When using solid colors, those
should preferably be different tints of the
same color, to avoid distraction.

It is not possible to use a pattern on top of
another pattern.

Brand Book e



FREECN 5}

REEIR=AITE

Master Skills
Change Your Future

A-12

iHBNERZ N AASE
Application standard for
corporate patterns

HEEINEIFZN
Application of the
mortise-tenon graphic

MEONEE ML St SR BE T S RS S 1
MENSNEBZEEEFTEIMBRLNE
7 IR ARSI E N &N EB=E. &
BAREEARIIE TR,

The mortise-tenon structure must be used in
combination with the WorldSkills building
blocks.

The minimum white space is equal to the
“thickness” of the parts of the mortise-tenon
structure. This minimum space around the
mortise-tenon has to be kept throughout.
No other elements can be within that white
space.

Brand Book e
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HHBNER N A RESE
Application standard for
corporate patterns

HEINERZR A
Application of the
mortise-tenon graphic

T BIE B, WA RMEIN MR I, BliZ
TCRIN IR AN,

AT REEINB = LENR, B DBIREMLE
IR IRLL LIRS SAE BRRY ST R M tH E
HEINARER (EEIR . BSR4 BINHE, FRERE A
MO Z AT EAR, SRFFHEINEMTE R =
2 AVALSVEN
BERIEENEINFeRNERARER.

If the mortise-tenon joint is cut off, enough
of it has to stay visible, to ensure the element
remains recognizable as the mortise-tenon.

To preserve the three dimensional effect of
the mortise-tenon, it must not have any
portions removed. It always appears in its full
structure either shaded or just the outlines.

The mortise-tenon cannot accommodate
imagery, patterns or text. It cannot be used
as shape only, but must remain recognizable
as the mortise-tenon.

It is recommended that the background color
and the tenon-mortise colors be utilized from
within the same color family.

Brand Book e



C8 M99 Y84 KO

C6 M74 Y63 KO

C4 M49 Y42 KO

A-12
HBVER N ARLE

Application standard for
corporate patterns

IR SRR ERRE S, & B 8. 4.
ZEAEATANILE.

Standard color applications for the
Tenon-and-Mortise logo, governing its
monochromatic, line art, and multicolor

variations.
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HENERZ N BRLE

Application standard for

corporate patterns

HEINEIFZ N
Application of the
mortise-tenon graphic

BEAEERSE

Transparency Usage Guidelines

@ HEONFIIL S A E T ENBAE REANEEXE
FiEBARE: 100% KiEBBRE: 30% FiEBRE: 70% B, REERBZERE 930%.

Mortise-tenon joints and cubes can only be
adjusted to 30% opacity in selected areas
requiring opacity expression.

>
FiEBAE: 100% FEERE: 30% FEEBE: 70%

Brand Book a
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BV ERZ N FARLE

Application standard for
corporate patterns

HEONERZN A
Application of the
mortise-tenon graphic

RAREE

ERAKLER, JRR—8ZNAEBHKSM
B, EAAR R &I AR I EM AT Y,
BRSREHZHMR,
HEINRRE—FARO—F R, EA2BR, B
AL, ETERZE,

The solid version can be in different tints of
the same color or in multiple colors. The
colors have to be used in a way, that ensures
the tenon is still recognizable as such and
does not lose its 3D effect.

Mortise-and-tenon joints must never combine
solid-fill and outline treatments. Components
shall exclusively employ either complete solid
fill or uniform outline styling; outlines must
never incorporate multiple colors.
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BRI FARLE

Application standard for
corporate patterns

N
worldskills
Shanghai2026

HEONERZ R BB
Application of the
mortise-tenon

FEECIL IR

In combination with building block

M AETTRNIEINER A AT RE—&ITH.
BRI EFE AN TTRAY, 75 (A e BIAAEEINER
FE—AE (60°).

WAL REFEEINFIIL 75 (A F RV E/ B B =8l

WiB I — T EE S0, REEA R — T,
FERARANTEN, BEENS N TERD BT,
Sanhads EN IR AR E =S,

The building block element and the mortise-tenon
joint can be used on the same design piece.

When using both elements, the cube must be
rotated to the same angle as the mortise-tenon
joint (60 degree).

A minimum space around both elements has
to be kept throughout.

When one element dominates the design,
the other one should not be used. When
using both elements, each one needs enough
space and they should compliment each
other rather than compete with each other.
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Application standard for
corporate patterns

HEINEIFZR A
Application of the
mortise-tenon graphic

FEECIL S 1A

In combination with the building block

[ERER LTS (AFHEEINRY, RREEE R —Tha s,
BV EE H7 L 5 RS I B . BICRE S HFIRY
TR —R,

ARG FENEESHTIEEINERL, k2
LI

TR ONRTE L S (AR R,

WP TTRAREEEHE—E-ER,

When combining the use of the building block
and mortise-tenon joint only one element can
be repeated. That is either the building block
is a pattern or the mortise-tenon is repeated.
It is recommended the element not repeated
only appear once.

The building block can be used on a
mortise-tenon pattern, as well as the other
way around.

The mortise-tenon joint cannot be used within
the building block.

The two elements cannot be combined into
one (no mortise-tenon & building block

hybrid).
Brand Book e
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A-12

IHENE N AAE
Application standard for
corporate patterns

SRR
Application of building block

ENERTER

As a background element

Y HAEABTIRTER, EEHTI—MTR A
PERTIRAE, RIS HMERASES,

BTG KRR, TFREEHTIEMSTER.
BRI LIS ER.
TREFSRmEE G, UAENE,

Cubes may be arranged repetitively as a
background element. Do not rotate orcombine
with other graphics in a repeating pattern.

Outline (wireframe) cubes may also be used
repetitively as a background motif.

Solid-color and outline formats must not be
combined in the same composition.

Element colors shall follow the primary brand

palette, with red and blue as the dominant
hues.
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Application standard for
corporate patterns

T T3 ARz
\ ’ ‘ Application of building block

ER N8 TR

As a “cut-out” element

/ IAHEIUAT IR, F R AT
// //' R G IARITEFGH TR
VA : N AT RERR SIS HAIE— R R
B1F,
B SER = RTAE B R RE

FR=F) . = AN SR mhERA—&,

- HEERIR IR ER “= AR ERAEIER
AN ) B, = ARAIAEINERZ AR A B 9 /960°%

| Y / \ The building block element can help to “cut

/ N 7 , out” a space to help accommodate design

/ / '\ elements like imagery, text or the logo.

I JPUE e - 7 \ ’ This can be done with any size and angle of
) ' K the building block.

N \ / Do not overuse a “triangle cut”, (when the

_ leftover area shapes a triangle). The triangle
oo should not feel like an additional element of

the branding.

When the “triangle cut” is used on a design
piece with the mortise-tenon joint, they both
have to follow the same 60 degree angle.
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A-13
XFHERRASE

Text layout standard

XFARASEMTRERE BREXFREAEX
S E R XK, ERBER N EIRXE,
S ERLFEE.

Text cannot stretch across different
elements. Avoid text going from a solid area
into a photograph, or from one colored area
into another colored area.

The same applies to the logo.
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Competition slogan,
clear space and layout standard

AEOSOENSNEATESnENENE

= EHEER—HN, 5)NEFExFS.
IR REAMNE, BBATEIARSHN
Hfttt &,

=
worldskills

48th Worldskills Competition Shanghai 2026

At R The minimum clear space around the slogan
AR “Master Skills, Change the World” follows

the same rule as that around the logo, and is
equal to the x-height (the height of the
lower case letters).

WENCIE A IH Change Your Future
Change Your Future

This rule has to be followed, and no other
elements can appear within the white space.

worl
H 41 Shan 26
48th WorldSkills Competition R gEph ot R
ez
Master Skills

Master Ski"S Change Your Future
} Change Your Future
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S

The mascots

=Y
The mascots

BERB N GER, kBN T, BRI
E™. SHFMEAENE LstirEN—R75H
Bro 15 & TER, MEMIFRNTEFE, F
EREEARECATERHNS IS, BEXE
18, T Il e bR LR PR e R &
{E3 Ao

SHYINATR:

PUEE DI, AR BE. 48 AL, SRR, T,

The two mascots—a boy named Neng Neng
and a girl named Qiao Qiao-represent
skillful craftsmen and women. Modeled on
Shanghai’s landmark Oriental Pearl TV
Tower, Qiao Qiao and Neng Neng wear
overalls, eye shields and gloves. In their
hands are Lu Ban locks, a symbol of
traditional craftmanship. The mascot stands
with their thumbs up and arms open,
welcoming skilled professionals from all over
the world to show off their excellent skills
and exchange with each other at WorldSkills
Shanghai 2026.

Application scenarios for the mascots:

Web homepage, poster, badge, cushion, key

chain, T-shirt and so on.
Brand Book e
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Application standard for the mascots

= FFIRN
Application of the mascots

RSN RNNHERELLAINRBERE, &
REFER EB . AEME B ¥ RS R
ETME B KR HITIHRS AW,

SN FPEINRBERES SN, Al K=t 00 2
ERE .

B ERREF

The proportions and colors of the mascots
shall remain unchanged. Do not randomly
compress and deform the mascots, or change
their standard colors. Colors will be redevel-
oped for later extended designs.

The mortise-tenon joint in the hands of the
two mascots cannot be scaled randomly.
However, the two mascots can be used
separately after the mortise-tenon graphics
are removed.

Refer to the image samples for specific use.
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Mascot Transformation Series

AT W

Carpentry Mechanics

e

Floristry Hairdressing
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Business card

BRENANIREENERETLR, THMEITER
K EEMmME AR SRS BT R NIHRMEDE
FRG—14%, BWEI P I 88T A TS,

MR :300gE R E TP
R~F:90mm x 55mm

Business card is one of the most important
tools for a brand to exchange information
internally and externally. It also represents
the spirit and profile of the brand. To
achieve a unified visual image of the brand,
the following rules must be strictly observed
during the production.

Material: 300g white cardboard or other

specialty paper
Size: 90mm x 55mm
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B-02

TFIE
Work permit

TIREMRAIEAL hERIRE®, ERmhES 7
BRIE, TEARNS—ME. TIFEIRIT 5%
PEA AT BRI,

B :PVC
R~F:100mm x 70mm

A staff badge is a label that embodies the
spirit of unity, and should be worn by the

staff members as a symbol of the brand. It
must be designed and produced in accor-

dance with relevant standards.

Material: PVC
Size: 100mm x 70mm

Brand Book e
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Access card

BITIERE AT T ERTFE, bR RE S HY
RAE, TIEA RN S—M&E BITERILT S HIE
Pl =TS Z b S INEN

MR 2008 4R ZEES
+E:80mmx 124mm
#f5K . 70mm x 105mm
MY : IE Y e pEN

An access pass is a label that embodies the
spirit of unity, and should be worn as a
symbol of the brand. It must be designed
and produced according to relevant
standards.

Material: 200g laminated white cardboard
Sleeve: 80mm x 124mm

Paper: 70mm x 105mm

Printing: Two-sided four-color offset
printing
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Address: Building NO.4, 1800 Tianshan Road,

Changning District, Shanghai
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55 (DL) EfrfEH
International envelope 5

mhdE BEEERREREHEIRER TIE, TiE
AVFESEER#I T MENIRIT,

4 120gfRhR4R
R~:220mmx110mm

B e EE. RN
ENRY : BRRRENRI

The special brand envelopes should be
designed in accordance with the regulations
of national postal authorities and following
applicable standards.

Material: 120g offset paper

Size: 220mm x 110mm

Color: According to the standard color,
auxiliary color application

Printing: Offset printing
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Domestic envelope 5
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4 120gfRhReR
R~:220mmx110mm

B e EE. RN
MR : BRRRENRI

I:I |:| |:| I:I - TS

SAb

The special brand envelopes should be
designed in accordance with the regulations
of national postal authorities and within the
scope permitted by applicable standards.
The postal code stamp office and postal
code should be placed in accordance with
the standards.

110mm

Material: 120g offset paper

size: 220mm x 110mm

Color: According to the standard color,
auxiliary color application

Printing: Offset printing

220mm Brand Book e
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Domestic envelope 7

mhdE BEHEERRERMHERER TE, TiE
RIFBEER## T, BREREDNGHRER AL HREL
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4B 120gfRhReR
R~:229mmx 162mm

B e EE. RN
ENRmY : BRRRENRI

The special brand envelopes should be
designed in accordance with the regulations
of national postal authorities and within the
scope permitted by appllcable standards.
The postal code stamp office and postal
code should be placed in accordance with
the standards.

Material: 120g offset paper

size: 229mm x 162mm

Color: According to the standard color,
auxiliary color application

Printing: Offset printing
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Domestic envelope 9

mhdE BEEERREREHEIRER TIE, TiE
AVFESEER#I T MENIRIT,

4 120gfRhR4R
R~F:324mmx229mm

B e EE. RN
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The special brand envelopes should be
designed in accordance with the regulations
of national postal authorities and following
applicable standards.

Material: 120g offset paper

Size: 324mm x 229mm

Color: According to the standard color,
auxiliary color application

Printing: Offset printing
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INTRODUCTION

‘The Worldskills Competition is the highest level of professional vocational skills competition in the world.The
performance of a country in the Worldskills Competition can;to a certain extentreflect the level of
technological technological skills development in that country.

The in 1950 and is a international tion.ts
purpose is to promote the improvement of vocational skills through cooperation between members Promote
of vocational skills worldwide.Th are the Worldskils Conference

and the Worldskills Competition every two years.
The Worldskills Competition is the highest level of professional vocational skills competition in the world. The
performance of a country in the Worldskills Competition can,to a certain extent,reflect the level of
technological technological skills development in that country.

The Worldskills din 1950 and is a international organization.
purpose is to promote the improvement of vocational skills through cooperation between members Promote
are the Worldskils Conference

of vocational skills worldwide.Th
and the Worldskills Competition every two years.
‘The Worldskills Competition is the highest level of profes
performance of a country in the Worldskills Competition can,to a certain extentreflect the level of

nal vocational skills competition in the world.The

technological technological skills development in that country.
The Worldskills Organization was established in 1950 and is a non-governmental international organization Its
purpose is to promote the improvement of vocational skils through cooperation between members Promote

fes are the Worldsckills Organization Conference.

the development of vocational skills worldwide. The main acti
and the Worldskills Competition every two years.

‘The Worldskills Competition is the highest level of professional vocational skills competition in the world The
performance of a country in the Worldskills Competition can,to a certain extent reflect the level of
technological technological skills development in that country.

The Worldskills O i in 1950 and is a international tion
purpose is to promote the improvement of vocational skills through cooperation between members Promote
the development of vocational skills worldwide.The main activities are the Worldskills Organization Conference

and the Worldskills Competition every two years.
The Worldskills Competition is the highest level of professional vocational skills competition in the world.The
performance of a country in the Worldskills Competition can,to a certain extent reflect the level of
technological technological skils development i that country.

The Worldskills Competition is the highest level of professional vocational skills competition in the world.The
performance of a country in the Worldskills Competition can,to a certain extent,reflect the level of
technological technological skills development in that country.
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Letter paper

BEMRGENAERNERAFREHARN T &

A BRI,

R 120gfhR 4R
R~:210mmx297mm

B e EE. EEEN A
ENRI: BRRRENR!

Letters & mails are a common means of
business communication. Letter writing
paper is a testament to an enterprise’s
cultural taste.

Material: 120g offset paper

Size: 210mm x 297mm

Color: According to the standard color,
auxiliary color application

Printing: Offset printing
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Seat card

ErRAFERINREMER R, BT EUE, EF
HEE I B R

R~F:200mm x 100mm

At meetings and other occasions, seat cards
will be put in front of the seats so that the
attendees can find their seats.

Size: 200mm x 100mm
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Notebook

TEARAER B TERERR— B EIRS,.

R~F:125mm x 180mm

R SEER250g TR B L. SR, FAB1100g
IR 3¢

ENRI: STEEERPA & ENRY, PATTNE B EEN R

The staff will use uniform notebooks for
daily work.

Size: 125mm x 180mm

Paper: 2509 art paper with matt or gloss
lamination for the front cover and back
cover; 100g offset paper for inside sheets
Printing: Four-color printing on the front
cover and back cover, double-sided mono-
chrome printing on the inside sheets.
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Road flag

WORLDSKILLS WORLDSKILLS 820265 820265
SHANGHAI SHANGHAI SAQEH R SAQE R AT E BT I AR S

N EEmhETR,

_2026_ _2026_ j:i ﬁg * % j:i ﬁlé * % #& : 50cm x 150cm. 60cm x 190cm.

80cm x 240cm. 120cm x 350cm

Road flags are used to decorate urban roads,
promote brand activities and display brand
image during important festivals.

Specifications:50cm x 150cm, 60cm x 190cm,
80cm x 240cm, 120cm x 350cm
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Key Vision

F AR A FER LRSI RT RERR,
T EMIEER .

$A&:9 1 16

The key visual portrait is used in all brand
activities to show the brand image.

Specification: 9 to 16

Brand Book e
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Key Vision
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The red and blue versions of the key visual
are primarily used for occasions such as the
Opening Ceremony to strengthen brand
impression.

Specification: 16 to 9

Brand Book e
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The orange and green versions of the key
visual are primarily used for scenarios with a
strong youth orientation, such as the World
Youth Skills Day.

Specification: 16 to 9
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16 9

The texture version of the key visual is
SREAEHR HAERMAIE Master Skills Change Your Future @8 primarily used for scenarios such as internal
and external meetings and press
conferences.

Specification: 16 to 9
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The key visual red version is mainly used in
the Opening Ceremony and other scenes to
strengthen the brand impression.

Specification: 16 to 9

Brand Book a
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The key visual blue version is mainly used in
the Opening Ceremony and other scenes to
strengthen the brand impression.

Specification: 16 to 9
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The orange version of the key visual is

% primarily used for scenarios with a strong
N\ Az 4h 7= N youth orientation, such as the World Youth
worldskills ESNITR worldskills Skills Day.
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The Worldskills Competition is the highest level of professional vocational skills competition in the world
The pe a World skills C . 10 a certain extent, reflect the level of
technological skills development in that country.

The Worldskills Organization was established in 1950 and is a non-governmental international organization.
Its purpose is to promote the be

Promote
Organizat

fevelopment of vocational skills worldwide. The main activities are the World Skills
Conference and the ~ World Skills Competition every two years.
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Invitation is an important tool for brand
display. It also represents the spirit and
image of the brand.

Material: 200g matt art paper or specialty
paper

Size: 210mm x 105mm

Color: Four-color printing or partial hot
stamping
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The Worldskills Competition is the highest level of professional vocational skills competition in the world. The
performance of a country in the World Skills Competition can, to a certain extent, reflect the level of
technological skills development in that country.

The 9 in1950 and is a

s purpose is to promote the i members.
Promote the development of vocational skills worldwide. The main activities are the World kills Organization
Conference and the - Worldskills Competition every two years.
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Invitation is an important tool for brand
display. It also represents the spirit and
image of the brand.

Material: 200g matt art paper or specialty
paper

Size: 210mm x 105mm

Color: Four-color printing or partial hot
stamping
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The Worldskills Competition is the highest level of professional
vocational skills competition in the world. The performance of a
country in the World Skills Competition can, to a certain extent,
reflect the level of technological skills development in that country.
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. The Worldskills Competition is the highest level of professional

"] HELREE vocational skills competition in the world. The performance of a
country in the World Skills Competition can, to a certain extent,

g HERT reflect the level of technological skills development in that country.

PPT is anther important tool for exchanging
information internally and externally. It also

represents the spirit and image of the brand.

Specification: Adjust according to the actual
slide size

Color: According to the standard color,

soscmm on auxiliary color application
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